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The Content Monetization Checklist 
 

What is the purpose of your content? 

 

Before you craft a single word, you need to figure out the answer to this 

question. Then you need to design a content strategy that supports your 

goals. 

 

That’s exactly what this checklist will help you do.  

 

Let’s walk through the steps for monetizing your content… 

 

Step 1: Consider Your Options 

 

In order to make money with your content, you need to pick a monetization 

strategy.  

 

Here are your main options: 

 

• Sell the content itself. 

 

• Sell your own product. 

 

• Sell your own service. 

 

• Sell consulting or coaching. 

 

• Sell yourself as a speaker. 

 

• Sell an affiliate product. 

 

• Sell an affiliate service. 

 

• Build a mailing list. 

 

One of the most obvious ways to make money with your content is to sell 

it directly.  

  



You can create a variety of infoproducts such as: 

 

• Reports and ebooks. 

 

• Checklists. 

 

• Worksheets. 

 

• Templates. 

 

• Cheat sheets. 

 

• Swipes. 

 

• Planners. 

 

• Videos. 

 

• Audios. 

 

• Membership sites. 

 

… And similar types of content. 

 

The second very profitable way to monetize your content is by creating 

preselling content and then selling your own products (or services). Yes, 

you can use this strategy to be an affiliate and sell other people’s offers, 

but ultimately it will be more profitable to sell your own offers. 

 

Your content can also play a supporting role in your overall monetization 

strategy by: 

 

• Driving traffic to your website. 

 

• Building relationships with your audience. 

 

  



Let me give you an example of how to use content at every step of the 

process: 

 

• You create a free offer (aka “lead magnet”) such as a valuable 

report to build your mailing list. 

 

• You upload content to your autoresponder to build a good 

relationship with your audience and presell an offer. 

 

• You sell a low-cost frontend offer (aka “tripwire offer”) such as a 

video to this audience. 

 

• You create a bonus infoproduct to boost conversions on the 

frontend offer. 

 

• You create content to build relationships and establish your 

expertise on all your platforms. 

 

• You create content that’s specifically designed to drive traffic to 

your offers, such as content that’s optimized for the search 

engines, guest blogging content, social media content, viral 

content and more. 

 

• You create content that’s designed to presell your offers 

including emails, blog posts and more. 

 

• You also create a sales funnel full of other offers to sell including 

a core offer, upsells, backend offers, bonus products and so on. 

 

• You create a webinar to build relationships, drive traffic, and 

presell an offer. 

 

• You create content for your affiliates to distribute to their 

audiences. 

 

• You create content in multiple forms to attract a wider audience, 

including videos, slide-shares, infographics and more. 

 

That’s just one example. As you can see, your content strategy (how you 

create and use content) is integral to your entire monetization strategy 



(how your business makes money especially as a direct result of your 

content). 

 

Next step… 

 

Step 2: Create Content People Want 

 

Whether you’re creating an infoproduct to sell, using a free article to presell 

another piece of content, or anything in between, you need to be sure this 

piece of content is something that your audience really wants.  

 

And the way to determine this is by doing your market research. 

 

Specifically: 

 

• Are people already buying similar content on this same topic on 

ClickBank, Amazon, or your competitors’ sites and similar? 

 

• Are people asking questions related to this topic on sites like 

Quora? 

 

• Are people talking about this topic on social media? 

 

• Are there popular videos on this topic on YouTube? 

 

• Are there courses on this topic on Udemy? 

 

• Are people posting presentations on this topic on SlideShare.net? 

 

• Are people looking for information about this topic? (Check a 

keyword tool like WordTracker.com.) 

 

• Are marketers advertising products related to this topic? 

 

• Are people interested in this topic on other platforms like blogs? 

 

Next… 

 

  



Step 3: Develop Your Content 

 

If you’re creating an infoproduct that you plan to sell, then follow these 

tips: 

 

• Share unique ideas. Your goal is to create something on a topic 

that your audience wants, yet it should be BETTER than the similar 

products on the market. This means sharing info your audience 

can’t find anywhere else. 

 

• Create a “stepping stone” product. Your product should be a 

solid solution all on its own. However, it should also naturally lead 

to another product in your sales funnel.  

 

For example, if the product teaches people how to set up and 

plant an organic garden, you might promote another product 

that teaches people how to recognize and treat or avoid 

common plant diseases. 

 

If you’re creating content that you’re using to presell offers, then follow 

these tips: 

 

• Create content that’s useful, yet incomplete. This should be high-

quality content that helps readers enough for free that they want 

to get more help from you by buying your paid offers.  Study the 

guide “Freemium Secrets” and learn how to master this strategy. 

 

• Insert a compelling call to action. Tell people what to do and give 

them a good reason to take this step so that they really do 

make progress toward their objectives and get great results. 

 

• Create a series. You can boost your conversion rates by creating 

a series of related content.  

 

For example, you might create a five-part autoresponder series 

called “Five Proven Ways To Save Money While Traveling.” Each 

email shares one of these “ways,” and then it promotes a 

related paid offer at the end (such as a budget-friendly travel 

guide). 

 

  

https://digitalwebrocket.com/freemium/


If you’re creating content to establish your expertise and/or build 

relationships with your audience: 

 

• Share some of your best content for free. This impresses readers 

and gets them interested in your paid info products.  Really 

INVEST in your audience and help them make progress and get 

results. 

 

• Publish unique tips and advice. The way to stand out from your 

competitors is by offering something useful that no one else is 

offering. 

 

• Give away really good content that others are selling. Again, 

when people see the level of quality you’re giving away for free, 

they’re going to be more likely to purchase your paid offers too. 

 

Now, let’s wrap this up... 

 

Conclusion 

 

As you can see, there are a lot of ways that content is critical to your 

monetization strategy. You can sell the content directly, plus you can use 

content to drive traffic, build relationships and presell offers.  

 

Be sure to refer back to this checklist to cover all your bases. 

 

 

 

 

One final thing to help you with your 

freemium content 

... 
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